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Californian’s Reap Big Rewards from
Buying Mission!

As a result of the first Indonesian Buying Mission which took
place in July, 1999 buyers from the Indonesian retailer
“MAKRO” have purchased over 140 containers of U.S.
products during August, 1999 through September 2000.  Total
purchases are estimated at US $3 million with over 50 percent
originating from California.  An additional 30 containers in sales
are forecast for September through December, 2000.

An Update from the Agricultural Export Program

Mexican Economy Hot!
The Mexican economy grew at an annual rate of 7.6 percent
in the second quarter of 2000, the Finance Ministry reported.
The better-than-expected increase in economic activity was
fueled by a consumer spending spree resulting from falling
unemployment and higher real wages, rising oil prices and the
continuing dynamism of the United States economy -- Mex-
ico's principal export market.  (Source: Global Foodservice
News)

 Free Advertising Space for “New Products”
  "Processed Food Industry" -  a trade publication based in
India - is  initiating a "New Products" column, and has offered
free space in the magazine for new product announcements.
For further information, contact: Saleem Taqvi:
sataqvi@hotmail.com                                , or fax:011-3285749

New Online Report to Track Ocean Freight Costs
A new online report for ag shippers on ocean container costs
and service trends tracks ag container rates to Asia and some
parts of Europe.  Report also provides information on new
service contracting procedures.  Information is based on
USDA’s Ag Marketing Service’s Ocean Rate Bulletin .
Check the report, Agricultural Ocean Transportation
Trends, at http://www.ams.usda.gov/tmd/agott.

Change in Tariff rates for Products to Vietnam
Implications for agriculture of the US Vietnam Agreement on
Trade signed July 13, 2000, limits on U.S. corn imports and
restrictions on import trading and distribution rights will be
phased out over the next five years.  The tariff on sorghum
will drop from 10% to 5%, while the current 5% corn tariff
will remain unchanged.  Wheat tariffs will reamin at 0, but
foreign participation in importation and distribution is still
prohibited.  Imports and exports of rice will remain heavily
protected.
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FTrade ShowsF
For additional information on any trade show event,

please contact AEP at (916) 654-0389
  We are currently recruiting for the following shows:

SIAL 2000
October 22-26, 2000- Paris, France

Fruit Logistica
January 18 - 20, 2001 - Berlin, Germany

FOODEX 2001
March  13 - 16, 2001 - Tokyo, Japan

ANTAD 2001
March 17 - 19, 2001 - Guadalajara, Mexico

FMI/NASDA
May 5-7, 2000 - Chicago, U.S.

HOFEX 2001
May 8 - 11, 2001 - Hong Kong

SIAL Mercosur
August 21 - 24, 2001, Buenos Aires, Argentina

ANUGA 2001
October 13 - 17, 2001 - Cologne, Germany
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FAgricultural Export Team:  Seminars & EventsF

      Seminars:
   Fundamentals of Exporting and Importing
   Long Beach City College - CITD/CMTAC
   September 20, 2000  9:00am - 12:00pm

Interactive Video Conference on the Malaysian & Singapore Markets
World Trade Center 917 7th Street, Sacramento
September 25, 2000
The Ag Sector: Think Outside the Borders
North California World Trade Center, 917 7th Street, Sacramento
October 12, 2000
World Trade Commission Meeting
San Francisco, CA October 4, 2000

Conferences:
  FOODMEX 2000 (Enhance Overall Exports to Mexico)
  October 24, 2000, Long Beach  8:00am - 1:30pm
  October 26, Tulare    &   October 27, Modesto

NEWS YOU CAN USE

California’s Top 10 Agricultural
Export Markets

Canada Takes the #1 Position in 1999!

             Value of
      Principal Exports     Leading

Rank Country       Million Dollars      Exports

1 Canada           1,067 Table Grapes,  
Tomatoes

2 Japan  1,054 Rice, Cotton

3 Mexico    281 Milk & Cream
Table Grapes

4 U.K.    252 Wine, Raisins

5 Hong Kong    217 Table Grapes,
Almonds

6 Taiwan    209 Peaches/
Necatarines

7 Germany    189 Almonds,
Walnuts

8 S. Korea    178 Cotton, Beef & 
Products

9 Netherlands    155 Wine, Almonds

10 Spain    110 Almonds, Walnuts

“California Taste the Sunshine”
‘California’ To the world’s consumers the word
conjures visions of a mystical land far removed
from ordinary daily life - a land of endless sun-
shine, warm beaches and golden opportunities.
Now, California companies have the ‘golden op-
portunity’ to closely associate their products with
the dream that is ‘California’, through the use of
the ‘California Taste the Sunshine’ logo. Embody-
ing the elements of California - Land, Sea & Sun-
shine - the ‘Taste The Sunshine’ logo is available
for both domestic & international use by California
companies to incorporate on their packaging or
POS materials or stickers to affix to their prod-
ucts.  For further information on the ‘Taste The
Sunshine’ program please contact the Agricultural
Export Program.

New Labeling
Requirements for Products

Destined for Japan

Effective July 1, under the amended
Japan Agriculture Standard (JAS) law,
Japan began to formally enforce ex-
panded place-of-origin labeling require-
ments for all grocery products.  The
labeling requirement was previously
limited to nine vegetables.  The new JAS
labeling rules apply to all fruits and veg-
etables.  Imported fruits and vegetables
must carry the name of the exporting
country while domestically produced
fruits and vegetables must carry the pre-
fecture name of the region in which they
were grown.  An additional provision of
the amended JAS law is scheduled  to go
into effect April 1, 2001 to require dec-
laration of ingredients, food additives,
genetically modified organisms, and
manufacturing processes for all types of
food. [Daily Report for Executives, July
5, 2000.]


